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Background and Objectives 

The Chinese Community Foundation of Western New York Inc. (hence forth the Foundation), an 
independent community-based organization established in 2022, conducted this survey with four 
objectives: 

●​ Understand community participation among Chinese Americans in Western New York, as 
well as their needs and expectations regarding community services. 

●​ Provide essential data for the planning and development of a future Chinese Community 
Center. 

●​ Support the Foundation’s communication with crucial stakeholders, including government at 
all levels, prospective sponsors, grantmakers, and donors. 

●​ Ultimately, create an effective infrastructure for the community’s long-term development, and 
benefit every community member who may use it. 

 

Scope and Vision 

The survey gathered 224 responses during the survey period of March 23 to March 31, 2025. The 
majority of responses used Simplified Chinese (169). 

The future Chinese Community Center is envisioned as an open, inclusive, and multifunctional 
space designed to provide integrated support in three key areas: 

●​ Social Services: To facilitate platforms for giving and receiving help. 
●​ Social Interaction and Cultural Exchange: To strengthen the sense of belonging for 

Chinese Americans and promote cultural exchange in the broader multicultural society. 
●​ Community Impact: To support cooperation among community organizations and broad 

interaction. 
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I. Executive Summary 

This community needs assessment survey gathered 224 responses in Simplified Chinese (169), 
English (50), and Traditional Chinese (5). 

Key Findings 

The survey reveals a stable and committed population with significant service gaps: 

●​ Demographics: A substantial majority of respondents, 66.96%, plan to reside in 
Western New York long-term (5 years or more, or permanently). Over half of the 
respondents (56.7%) have been in the United States for more than 10 years. English 
proficiency is a notable concern for a segment of the community, as a significant 
percentage of respondents are not proficient in English (24%). 

●​ Participation: There is a large variation in community activity participation. While 18.8% 
participated regularly (at least once a month), 22.3% never participated any. Cultural and 
festive activities are overwhelmingly the most popular (70.5%). A notable portion (32.6%) 
is interested in participating in community organizations but is not currently involved. 

●​ Needs: The most frequent self-reported needs in the past three years relate to practical 
and social needs: home repairs (45.1%), children's education (36.6%), vehicle repairs 
(32.1%), and making friends (28.1%). Conversely, the perceived needs of friends 
emphasize systemic integration issues: home repairs (44.6%), looking for housing 
(42.4%), children's education (38.8%), job referrals (38.4%), legal assistance (37.1%), 
medical services (34.8%), and English language learning (34.8%). 

●​ Satisfaction and Gaps: Current satisfaction with services appears moderate. The 
clearest demands concern the lack of certain services (29.9%), lack of service space 
(21.4%), and too little useful information (19.6%). 

●​ Desired Services: Demand for various services spanning five themes:  
○​ Connection, Belonging, & Cultural,  
○​ Social Integration & Economic Development 
○​ Senior & Vulnerable Group Services 
○​ Infrastructure & Information Platforms 
○​ Youth & Education 

Recommendations Based on the Data 

1.​ Foster Connection and Sense of Belonging   
2.​ Focus on the Settlement in the New Environment .  
3.​ Prioritize Practical Needs Supported by An Information Hub . 
4.​ Promote Multigenerational Programming  
5.​ Value Affordability, Accessibility, and Quality  
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II. Community Inputs 
 
The survey results are available in Appendix A. Summaries of the main results are listed below. 
 

A.​Key Demographics 
 

This section provides a demographic profile of the respondents, focusing on their residency 
status and language abilities.  

A significant portion of respondents are long-term residents of Western New York. The largest 
group of respondents, 94 (41.96%), reported having lived in WNY for "More than 10 years". As 
a mature immigrant population, over half of the respondents, 127 (56.7%), have been in the 
United States for "More than 10 years". The results indicate a stable and committed Chinese 
community. A substantial majority intend to remain long-term, as over 67% of respondents plan 
to live here 5 years or more, or permanently. 

The results confirm that 24% of the respondents identified as not proficient in English. This 
highlights a significant language barrier for a portion of the community, suggesting a strong 
need for English language support. 

 
 

B.​Community Participation 
 

This section summarizes the involvement of respondents in Chinese community activities and 
organizations. 

Over half of the respondents reported participating in Chinese community activities during the 
past year. However, the variation is large. 18.8% of the respondents participated regularly (at 
least once a month), while a significant minority, or 22.3%, of respondents never participated, 
indicating a gap in outreach. 

Of the different types of community activities held in the last year, Cultural and festive activities 
are overwhelmingly the most popular, participated by 70.5% of the respondents. The second 
and the third places received significantly less participation, i.e., Educational and career 
development activities (32.1%) and Sports, recreational, and interest activities (31.7%). 
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Of the involvement in Chinese community organizations, 35.7% of respondents are a member, 
35.3% a volunteer. Meanwhile, 32.6% of the respondents report an interest in joining the 
organizations but have not done so, demonstrating the room for improvement. 

Finally, about 60% volunteered in the general community of both Chinese and Non-Chinese, 
with a slightly lower number for those who volunteered in the Chinese community. However, the 
number of regular volunteering in the general community is significantly higher (17.0% vs 
11.2%). 
 

C.​Current Community Service Satisfaction and Areas for 
Improvement 

 

This section summarizes the findings regarding service needs and the satisfaction with existing 
services. 

1.​ Self-Reported Needs 

Respondents were asked to identify the types of help they personally needed over the past 
three years. The top needs were consistently concentrated around practical and social ones: 

1.​ Home repairs: 101 (45.1%). 
2.​ Children’s education: 82 (36.6%). 
3.​ Vehicle repairs: 72 (32.1%). 
4.​ Making friends: 63 (28.1%). 
5.​ Medical services: 61 (27.2%). 
6.​ Looking for housing: 60 (26.8%). 

Other significant needs included assistance with Tax assistance (24.1%), Purchasing a 
personal vehicle (22.3%), and Job referrals (22.3%).  

2.​ Perceived Needs of Friends 

When asked about the needs of their Chinese friends, respondents frequently cited similar types 
of practical support, often in higher percentages than their self-reported needs. The top needs 
perceived for friends were: 

1.​ Home repairs: 100 (44.6%). 
2.​ Looking for housing: 95 (42.4%). 
3.​ Children’s education: 87 (38.8%). 
4.​ Job referrals: 86 (38.4%). 
5.​ Legal assistance: 83 (37.1%). 
6.​ Medical services and English language learning: 78 (34.8%) for each need. 
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Respondents also perceived a substantial need among their friends for services targeting 
vulnerable populations, specifically Elderly daycare (21%) and Youth mental health services 
(19%). Other needs included Basic rights protection (20%).  

3.​ Satisfaction Levels 

Satisfaction with current community services was assessed using a 0-10 rating scale. 

●​ Self-Reported Satisfaction: Individual satisfaction ratings showed a concentration in 
the high range, clustering around scores of 7, 8, and 9. 

●​ Perceived Satisfaction of Friends: When estimating the satisfaction of their Chinese 
friends, the ratings showed slightly lower distribution, with a concentration in the 5 and 6 
range. 

 

4.​ Areas for Improvement 

Respondents were asked about the areas that need improvement for existing community 
services. Highlighted gaps are in availability and outreach, both in self-reported scores and 
perceived scores. The top 5 areas are listed in the table below. 

 

 
Rank Self-Reported 

Improvement Needs 
Percentage Perceived Improvement 

Needs of Friends 
Percentage 

1 Lack of certain services 29.9%（67） Lack of certain services 34.4%（77） 

2 Lack of service space 21.4%（48） Too little useful 
information 

23.2%（52） 

3 Too little useful 
information 

19.6%（44） Lack of service space 20.1%（45） 

4 Lack of sense of 
belonging in services 

17.9%（40） Lack of sense of 
belonging in services 

17.0%（38） 

5 Information is received 
too late 

13.4%（30） Lack of service hours 16.1%（36） 

 

For the gaps that are both self-reported and perceived of their friends, a lack of certain 
services was at the top.  A lack of useful information and a lack of service space were also 
core concerns.  Notably, a lack of service hours ranked fifth for the gaps perceived of their 
friends (16.1%), significantly higher than the self-reported priority (8.9%).  

 
7 



 

D. Services Needed at the Chinese Community Center  

 

The respondents gave open-ended answers to questions regarding the most needed services 
and additional details. While completing this section is optional, we received 249 answers, or 
1.1 answers per respondent, indicating a strong intention. Using Keywords-Association and 
Intent-Mapping method, we identify five themes as below.  

 

1.​ Connection, Belonging, and Culture 

The top theme focuses on services that improve the needs for connection, sense of belonging, 
safety, and cultural identity of the community. Examples include services to enhance the 
cohesion of Chinese people and provide recreational space, sports activities, and social events 
like dating opportunities. 

Keywords: Festivals (Chunwan), Social gatherings, Networking, Safety, Cohesion, Social 
Image/Influence, Voting, Fellowship, Picnic. 

 

2.​ Social Integration & Economic Development 

Services that help new immigrants navigate American systems or advance their livelihoods. 
Examples include English learning, job training, translation services, legal and immigration 
services. 

Keywords: Visa, Passport, SSN, Legal, Tax, Immigration, Job search, Career, Vocational 
training, English (ESL/Adult), Finance, Insurance. 

 

3.​ Senior & Vulnerable Group Services 

Targeted support for those requiring specialized care or experiencing barriers to independence. 
Examples include health care, regular specialized activities for seniors, and assistance for those 
who do not speak English. 

Keywords: Elderly, Senior, Retirement, Medical translation, Mental Health, 
Shuttle/Transportation (for non-drivers), Hardship relief, Medical care. 
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4.​ Infrastructure & Information Platforms 

This theme is about acquiring physical spaces or organized systems to store and find 
information.  

Keywords: Center, Venue, Building, Basketball court, Indoor, Platform, Website, Searchable 
directory, Bulletin board, Repair network, Group purchase, Second-hand trade. 

 

5.​ Youth & Education 

This theme emphasizes the development and schooling of the next generation, including the 
support for parents 

Keywords: Child, Kids, Student, School, Daycare, Chinese language learning (for kids), 
After-school, Parenting, Youth club. 

 

III. Implications for the Chinese Community Center 
and Conclusions 
 
This survey confirms that the Chinese community in Western New York represents a stable, 
relatively mature, integrating immigrant population. Meanwhile, it identifies significant 
deficiencies in the existing support structure, highlighting the urgent demand for a dedicated 
Chinese Community Center. 
 
The responses are significantly focused on various barriers for immigrants to integrate in the 
local social economic system, demonstrating the stress felt when adapting to and growing in the 
new environment.  
 
We conclude with key insights from the survey study for the successful design and operation of 
the future community center: 

●​ Foster Connection and Sense of Belonging   
●​ Focus on the Settlement in the New Environment .  
●​ Prioritize Practical Needs Supported by An Information Hub . 
●​ Promote Multigenerational Programming  
●​ Value Affordability, Accessibility, and Quality  
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Appendix. Detailed Survey Results 
 
Please click the Link or scan the QR code below. 
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